
SIERRA VISTA COMMUNITY CONNECT

THE FIRST EIGHT MONTHS 



WHAT IS COMMUNITY CONNECT?

• Monthly “pop-up" one-stop resource and referral center.   

• Collaboration with community partners which provides a central 

point for navigating and accessing regionally available support services.

• Works to foster self-determination & curb homelessness.  



WHAT DOES IT LOOK LIKE?













EVENT METRICS & TRENDS 
MARCH - OCTOBER



# OF INTAKE FORMS COLLECTED
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# of Intake Forms

Total: 395



ATTENDANCE ESTIMATES BY MONTH
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% WHO STRUGGLE TO PAY
RENT OR MORTGAGE 
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ON PUBLIC ASSISTANCE
(SNAP, MEDICAL ASSISTANCE, BOTH): …..65%

EMPLOYED: ……………………………….23%

ON SOCIAL SECURITY: …………………44%

ON SOCIAL SECURITY DISABILITY: ……29%

ON VA DISABILITY: ..……………………..12%

OVERALL ROLLING AVERAGES



OTHER LIVING SITUATION ….32%

With Dependent Children: …………… ….24%

AVERAGE AGE: ………………………51

RENT: ……………………..……49%

OWN: ..…………………………12%

OVERALL ROLLING AVERAGES

LIVING SITUATION: 
SIERRA VISTA: ………………76%

Huachuca City: ………………9%

Hereford: ………………….…5%

Benson: ………………………5%



OVERALL IMPACT METRICS

• Total # of People Attending: ………………..…497

• Total # of Points of
Contact:…………………………………..…..3,015

• Total # of Follow-Up Appointments:………..…217

• # of Completed Applications for Services:……121

• Total # of Meals:………………………………580



AGENCY POINTS OF CONTACT
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Total: 3,015



HOMELESS 
DEMOGRAPHICS AND TRENDS

MARCH - OCTOBER



HOMELESS ATTENDANCE
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HOMELESS BY SEX/GENDER
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WOMEN MEN TRANS/NONBINARY

WOMEN: 72%
MEN: 24%

TRANS /NONBINARY: 4% 



HOMELESS WITH 
DEPENDENT CHILDREN

AVERAGE: 23%
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PUBLIC ASSISTANCE
(SNAP, MEDICAL ASSISTANCE, BOTH):    49% 
(LOWER T HA N OV E R A L L  A T T E NDA NC E )

EMPLOYED:    28% 
(HIGHER T HA N OV E R A L L  A T T E NDA NC E )

HOMELESS METRICS TO NOTE



THANK YOU!
Happy to answer any questions!
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